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POSTS AND INTERACTIONS
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TOP 10 INDIA PLAYERS
RANKED BY INTERACTIONS

2 &

92.7 million

India
33.2 million 20.9 million
India India
Shikar Dhawan K L Rahul Jasprit Bhumrah  Yuzvendra Chahadal Ravindra Jadeja  Mohammad Shami Kuldeep Yadav
17.4 million 14.5 million 10.8 miillion 7.07 million 5.52 million 3.1 million 2.4 million
India India India India India India India
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PLAYER WITH MOST
INTERACTION PER COUNTRY

2 &

92.7 million

India
2.0 million 1.4 million
West Indies Australia
& & ‘ " )\4%_ ﬁ &
Kane Williamson Shoaib Malik Shakib Al Hasan Jos Buttler Faf du Plessis Rashid Khan Dimuth Karunaratne
1.1 million 0.6 million 0.6 million 0.6 million 0.4 million 0.2 million 0.07 million
New Zealand Pakistan Bangladesh England South Africa Afghanistan Sri Lanka
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TOP 25 PLAYERS RANKED BY INTERACTIONS BY COUNTRY Position/Player/Country/

Number of interactions (million)

16
14
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13 Chris Gayle WEST INDIES 4
15 Steve Smith AUSTRALIA 1.4 2
Kane Williamson NEW ZEALAND
0]
Jos Buttler ENGLAND
% David Warner AUSTRALIA 0.71
Shoaib Malik PAKISTAN
Shakib Al Hasan BANGLADESH India England Australia Pakistan Bangladesh New Zealand West Indies

Mohammad Amir PAKISTAN

Ben Stokes ENGLAND
Jason Roy ENGLAND
Eion Morgan ENGLAND
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TOP 10 TEAMS RANKED
BY INTERACTIONS

2 &

313 million

10.4 million 7.7 million

Bangladesh Pakistan West Indies South Africa Afghanistan New Zealand Sri Lanka
6.65 million 6.1 million 3.8 million 1.1 million 0.3 million 0.3 million 0.2 million
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DREAM 11
RANKED BY MOST INTERACTIONS
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TOP 10 RANKED PLAYERS WITH
HIGHEST FOLLOWER GROWTH (%)

GROWTH MEASURED OVER TOURNAMENT DURATION - 44 DAYS

2

200.37%

New Zealand

G @i o

Sheldon Cottrell Ravindra Jadeja
185.81% 181.88%

West Indies India

Tom Latham
171.49%

New Zealand

314.6%

Pakistan

Kane Williamson
170.25%

New Zealand

197.97%

Pakistan

Jofra Archer
162.24%
England

Rassie van der Dussen Lockie Ferguson
155.65% 152.18%

South Africa New Zealand
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m Primetqg Interactions = likes + comments
TOP 3 INSTAGRAM IMAGES WITH MOST INTERACTIONS

5.3M interactions

India

4.6M interactions 4.TM interactions
India India
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https://www.instagram.com/p/BzbIwYfgaCd/
https://www.instagram.com/p/BzdpaH-lDes/
https://www.instagram.com/p/BzbH6gCgvAr/

m Primetqg (interactions = likes + comments)
TOP 3 CRICKET VIDEOS WITH MOST INTERACTIONS

NISSAN Opr

‘ 4

P 30 /50 Run Rate 5.20 Kohli 71* (71 Dheni 1320) EN

Virat Kohli

England & Wales CB i i
1.2 M interactions 29 M '"Eﬁ!q‘:tm"s Shetmyer
England 649 K interactions

West Indies

ICC CRICKET WORLD CUP 2019 SOCIAL INFLUENCE REPORT


https://www.instagram.com/p/BzOMkf4FvJi/
https://www.instagram.com/p/BzPtkK2AOiG/
https://www.instagram.com/p/BzDVbMmjLwZ/

m Primetqg (interactions = likes + comments)

FINAL MATCH DAY
TOP 3 POSTS WITH MOST INTERACTIONS

|CC Men's Cricket World Cup 2019
Player of the Tournament

ICC

1.1 M interactions

ICC ICC
0.9 M interactions 0.7 M interactions
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https://www.instagram.com/p/Bz7aCKtAaXn/
https://www.instagram.com/p/Bz6EMSzg2g_/
https://www.instagram.com/p/Bz51GNJg3yv/
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FINAL MATCH DAY
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EIPrimetag ' ' ' ' ' ' ' ' ' ' . Number of interactions

POSTS AND INTERACTIONS o
DURING THE TOURNAMENT

Number. of Posts
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CRICKET WORLD CUP 2019
TOTAL POSTS ACCORDING
TO THE COUNTRIES

Country Posts

India 578

Bangladesh 375

England 371

Pakistan 269

Australia 265

West Indies 258

South Africa 67

New Zealand 59

Afghanistan 93

Sri Lanka 48
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SOCIAL ACTIVITY OF THE OFFICIAL SPONSORS

Measured Over. Tournament Duration - 44 Days

Emirates 13.57%

Uber India 397%

Hublot 20.26%
Account Name Interactions  Posts — Qantas 3.94%
GoDaddy India 3691753 147
Nissan Motor Co 2585313 84
Hublot 2406744 13 Oppo Mobile India 2.16%
Emirates 1612718 39
Uber India 471927 Q
Qantas 468502 Ly MRF Tyres 1.42%
Oppo Mobile India 257022 67
MRF Tyres 168255 89 Digicel Jamaica 093%
Digicel Jamaica 110866 79
Veuve Clicquot 71186 28
Etisalaot UAE 24332 59 _\/euve C||Cquot Oéoo/o
Robi Axiata Limited 2025 15

— Etisalot UAE 0.20%
Nissan Motor Co 21.76%

— Robi Axiata Limited 0.08%

Go Daddy 31.08%
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ICC AND FIFA COMPARISON
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